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. MediaCampaign’s scope of activity is the discovery and inter-relation of advertisements and campaigns, i.e. to relate advertisements
Information Management

it 2 semantically belonging together, across different countries and different media. The project’'s main goal is to automate to a large degree
Steyrergasse 17 the detection and tracking of advertisement campaigns on television, Internet and in the press. For this purpose we introduce a first
U0 Lz, Al prototype of a fully integrated semantic analysis system based on an ontology which automatically detects new creatives and campaigns

S by utilizing @ multimodal analysis system and a framework for the resolution of semantic identity.

WWW.joanneum.at/iis

http://www.media-campaign.eu

I

Complete Workflow

Delivery System

Knowledge Fusion
Media Acquisition VELIEWGEWRE and
Campaign Discovery

Data Management Store (Essence, Metadata, Ontology)

.....

\
T
-
S
D
-
-
(O
O

VWA,

- Y I

Press Analysis  / TV Analysis

Audio Logo
Image

_ Video
Segmen- Video OCR _ : Recog-
_ Fingerprint "
tation nition

Image OCR _ _
Fingerprint

Acknowledgment

The R&D work carried out for the
MediaCampaign project is partially
funded under the 6th Framework
Programme of the European
Commission within the strategic
objective “Semantic-based
knowledge and content systems”
of the IST Workprogramme 2004
(IST FP6-027413).

Information Society

Technologies .
= Image Creative Detector
i gt N i ool N

Text v
Analysis

Jingle
Word Speech Text

Spotting To Text Analysis

Reco-
gnition

Video Creative Detector

Ad Comparer
TV Comparer

/

a TRADITION of INNOVAIION

20:08:.'5. 15

oefpos07 107

1ISO 9001:2000 certified




